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platforms in education could be argued to change how people learn. However, very
few findings discuss available digital platforms for Islamic financial education. This
study used secondary data to explore the available digital platforms and classified
digital platforms that can be accessed for Islamic financial knowledge in Malaysia. Next,
this study applied a quantitative method and randomly distributed the questionnaire

keywords: to 290 Malaysians to identify the preferred digital platform for Islamic financial
Islamic financial knowledge; financial knowledge. This study then classified digital platforms for Islamic financial knowledge
education; digital platform; financial into two categories, formal and informal, and found that Malaysians preferred to use
literacy informal as a platform for Islamic financial education.

1. Introduction

The world trend toward digitalization in many sectors, especially the finance industry, is rising. In
Malaysia, 97% of Malaysians are recorded as having access to the digital platform [1]. Besides the
impact of life during COVID-19 hit the country, digital platforms have become one of the main
mediums for distributing information, including education. Because of that, the transition change of
education from the traditional way to digital has been accelerated even though it was found that
Malaysia is still in the development process for digital education. In addition, it was found that digital
platforms can enhance education quality and accelerate learning [2,3]. Therefore, it could be
suggested that Islamic financial education should emphasize developing and utilizing digital
platforms.

As a country known as the Islamic Financial Hub [4-6], Malaysia should always be updated on the
development of Islamic financial education following the current trend. In addition, the growth of
the Islamic financial industry contributes to the complexity of Islamic financial productsin the market
[7]. However, a previous study has shown that people tend to misunderstand the importance of and
disregard Islamic financial education [8—12]. The significance of knowing Islamic finance should not
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be due to the religious factor alone; it is because it also teaches individuals about essential financial
knowledge such as purchase behavior, management of debt, saving behavior, and investment [13].
Islamic financial education emphasizes universal prosperity in economic support and development,
such as introducing Zakat, Sadagah, and Wagqf. Thus, digital platforms should be the medium to
access more people to create awareness of Islamic finance.

According to the Malaysian Communications and Multimedia Commission [14], 92% of internet
users in Malaysia believe information shared on digital platforms is fake. It cannot be avoided in the
financial field; misinformation is shared, particularly in Islamic finance [15-17]. Moreover,
misinformation in financial knowledge could have affected individual financial planning, leading to
financial problems. In Malaysian contexts, the digital platform for learning Islamic financial
knowledge could be argued to be available in two categories: formal and informal. Therefore, this
research purposely identifies digital platforms used by the individual as their learning platform. Next,
this study wants to recognize the most used platforms by influencers, such as financial education
digital platforms. This study also desires to know the reception of institutions involved in education
development towards available digital platforms. Lastly, this study aims to identify the preferred
digital platform for Islamic financial education.

2. Literature Review
2.1 Islamic Financial Education

Religion is not the main factor in learning Islamic finance. However, Islamic financial education
covers all financial fields, such as wealth, debt, protection, cleansing of wealth, investment, and
business [18]. The difference between Islamic and conventional finance is the obligation to follow
the Shariah guidelines. Eventually, Shari'ah guidelines indicate that Riba (interest), Gharar
(uncertainty), Maysir (gambling), and non-halal (prohibited) activities are in no way acceptable under
Islamic finance [19]. Thus, companies, agencies, or parties practicing Islamic finance should never
violate Shariah regulations.

Financial education is a learning process that supports individuals in making sound decisions and
managing their finances properly [20, 21]. In addition, it was suggested that Islamic finance education
has an important role in the global financial system [22]. However, very few studies have focused on
Islamic financial education development. Furthermore, to follow the trend of the Islamic finance
industry, Islamic financial knowledge could not avoid becoming complicated to understand. Thus,
due to a lack of education in Islamic finance, people fail to manage their purchase behavior and fail
to manage their debt [23]. This lack of knowledge also exposes Malaysians to scammers and fraud
[24]. In that case, education is crucial for people to be aware of their behavior toward financial
planning and management.

Financial education is significant to financial literacy [25,26]. Furthermore, financial literacy
measures awareness, knowledge, skills, attitude, and behavior towards finances [24]. After all, the
National Strategy for Financial Literacy 2019-2023 suggested focusing on financial education to
elevate financial literacy and lead people to achieve financial freedom. The importance of striving to
elevate financial literacy levels by developing better financial education is also mentioned in the
Financial Sector Blueprint 2022-2026. Thus, to improve Malaysian financial literacy, the development
of financial education is vital.

Financial education should begin from home. When children receive pocket money to attend
school, they are encouraged to be thrifty and to have savings [27]. Traditional financial education in
Malaysia could be taught indirectly at the school level in several subjects, such as mathematics,
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economics, and accounting. Apart from that, there are various agencies involved in the development
of Malaysian financial education at the national level, such asthe Financial Education Network (FEN),
the Malaysian Administrative Modernisation and Management Planning Unit (MAMPU), the Credit
Counselling and Debt Management Agency (AKPK), Malaysian Financial Planning Council (MFPC),
Islamic Banking and Finance Institute Malaysia (IBFIM), Securities Commission Malaysia (SC), and the
Central Bank of Malaysia. Even though many programs and platforms, including digital platforms,
have been developed to provide financial education among Malaysians, reports of financial problems
such as bankruptcy, fraud, and scams continue to increase annually [28]. Therefore, it could be
argued that there is the possibility that the platform currently available is not explored widely by
Malaysians. Then, this study suggested identifying which platform focusing only on digital platforms
currently used by Malaysians to learn Islamic financial education.

2.2 Digital Platform for Financial Education

Digital platforms have greatly changed various sectors, such as manufacturing, marketing,
business, finance, and many more, including education. Digitalization in education is still in the early
phase, where it needs more discussion and findings [29—-31], especially in Islamic financial education.
In contrast, digitalization in finance has grown very fast, and every bank must have digital apps to
maintain competence [32]. The services provided, such asloan applications, transaction applications,
financial monitoring, and many other financial activities, can be done digitally. However, financial
education development still needs to be improved and taken seriously because the financial
problems that occur also increase along with the speed of digitalization in finance.

According to the previous findings in the area of digital platform intervention in education, it was
suggested that it could enhance the quality and accessibility of financial education. Furthermore,
using digital platforms in education is cost-effective and more efficient [33]. Additionally, statistics
by the Malaysian Communications and Multimedia Commission [14] also show that most Malaysians
have and currently use digital platforms for various purposes, such as communicating, watching
videos, surfing social media, and getting information. Thus, this is an opportunity for the educational
sector to use digital platforms to develop quality and effective Islamic financial education and
overcome financial problems.

3. Methodology

This study views available digital platforms from secondary data such as websites, information
from online sources, and previous research papers to understand the platforms available to learn
financial and Islamic financial knowledge in Malaysia. Next, this study uses secondary data and
content analysis to figure out the number of contents posted using hashtag keywords related to
Islamic financial education. In addition, this study also distributed a questionnaire using a simple
random sample to Malaysians between 18 and 35 using online platforms to discover the frequency
of Malaysians' preferred digital platforms for Islamic financial education. This study then collected
290 respondents and was descriptively analyzed using Microsoft Excel.

4. Results and Discussion
Digital platforms can be used to learn about financial and Islamic financial knowledge. However,

no single definition classified the type of digital platform for financial education, especially for Islamic
finance. As for that, this study classified the digital platform of financial education into two
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categories: formal and informal. Czerkawski [34] describes formal learning as planned and organized,
whereas informal learning might be unstructured, by coincidence, mostly incidental learning.
Similarly, formal learning can be described as learning that meets topic requirements, whereas
informal learning meets student and social requirements [35].

For this reason, we consider the digital platform designed for financial education to be a formal
digital platform. The second type of digital platform for financial education is informal, which does
not have education as its primary goal; however, the user may still select to acquire financial and
Islamic finance knowledge. Therefore, this research defines a formal digital platform as a platform
built specifically for financial education. Next, an informal digital platform is a platform that does not
aim specifically at education but could be chosen by the user as one of the platforms for learning
financial education.

Digital Platform Catetgories for Financial
Education

Formal Informal

General Financial Education Digital Platform

- uLearnMONEY (MyLIFE) _
. - Tiktok
- Jump2imnvest (Invest Smart)
- Be in POWER (AKPK) -l
- Facebook
. . . . - Instagram
Islamic Financial Education Digital Platform :
- Twatter

- MICRA (INCEIF)
- FIS E-Learning Portal (IFSB)
- Digital Learning (IBFIM)

Fig.1. Digital Platform for Education Categories

Figure 1 shows the findings of available digital platforms that can be used to learn financial and
Islamic financial knowledge. Therefore, six digital platforms were found and identified as formal
digital platforms. Further, formal digital platforms developed subsections into general financial
education digital platforms and Islamic financial education digital platforms. Three out of six
platforms are general financial education, which is uLearnMONEY developed by MyLIFE, Jump2invest
developed by Invest Smart, and Be in POWER developed by The Credit Counseling and Debt
Management Agency (AKPK). Besides, three digital platforms founded for Islamic financial education
which is MICRA, introduced by the International Centre for Education in Islamic Finance (INCEIF), FIS
E-Learning Portal, introduced by Islamic Financial Services Boards (IFSB) and Digital Learning by
Islamic Banking and Finance Institute Malaysia (IBFIM). The informal digital platform is listed based
on the populardigital platform used in Malaysia, starting with TikTok, YouTube, Facebook, Instagram,
and Twitter.
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Table 1 below shows the purpose of digital platform development, which is stated by the
following categories of formal and informal digital platforms for financial education. The formal
digital platform offers a similar purpose: to educate and be a reference platform for people to know
about finance and Islamic finance. However, informal digital platforms focus on various purposes that
provide borderless communication between people worldwide and are free to be creative, making
them more interesting than other digital platforms.

Table 1
Formal and Informal Digital Platform for Financial Education
Type of Digital Platform Purpose of Development
Formal Digital ulearnMONEY “To r.nak.e uLgarnI\/IONEY the mos.t preferred platform of choice to
Platform acquire financial knowledge and skills.”
“To create more informed investors who are self-reliant and able to
Jump2invest make investment decisions that are right for them throughout
educating them.”
Be in POWER (AKPK) “To Provide financial education at your fingertips.”

“To develop and nurture talent and experts in the Islamic financial
services industry.”
“To facilitate trainingand personnel development in skill areas relevant

MICRA (INCEIF)

FIS E-Learning IFSB to the effective supervision and regulation of the Islamic financial
services industry.”
Digital Learning IBFIM “To be global reference centre for Islamic finance”
Informal TikTok “To inspire creativity and bring joy.”
Digital Facebook “To make the world more open and connected.”
Platform YouTube “To give everyone a voice and show them the world.”
“Give people the power to build community and bring the world closer
Instagram ”
together.
Twitter “To serve the public conversation.”

Table 2 and Figure 2 below show the number of postings that discuss financials. Thus, a keyword
(hashtag) related to financials is used to identify the amount of content shared. This value can be
found on the platform (YouTube, Facebook, Instagram, and TikTok). First, the result using the English
language (financial and islamicfinance) shows more hashtags as English is widely used worldwide
compared to the Malay language (kewangan and kewanganislam). Next, Facebook shows the highest
number of hashtags used with 3.3 million hashtags (financial), 93 thousand (kewangan), 71 thousand
(islamicfinance), and 5 thousand (kewanganislam). Third, Instagram shows the second highest
number of hashtags used, with 1.5 million (financial), 58.2 thousand (islamicfinance), 48.4 thousand
(kewangan), and 5 thousand (kewanganislam). The different results of this data were suggested to
be caused by several factors, such as the age of digital platforms that have been used and popular
since they launched. As for that, since Tiktok launched in 2016, a very low number of hashtags have
been used for the keyword. However, this study does not explore how many users use formal and
informal digital platforms. Future research could be suggested to explore the preferred factor that
made users follow an influencer rather than trusted institutions in a digital platform context.
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Fig.2. Hashtag Result of Informal Digital Platform

Table 2
Hashtag Result of Informal Digital Platform
Hashtag Informal Digital Platform Result
#kewangan YouTube 300 channel with 1.7k videos
Facebook 93k post
Instagram 48.4k post
TikTok 24k post in last 3 years
#financial YouTube 24k channel 117k videos
Facebook 3.3m post
Instagram 1.5m post
TikTok 7k post last 3 years
#kewanganislam YouTube less than 100 videos and channel
Facebook 5k > post
Instagram 5k > post
TikTok 576 posts in the last 3 years
#islamicfinance YouTube 1k channel with 6k videos
Facebook 71k post
Instagram 58.2k post
TikTok 525 postsin the last 3 years

Table 3 below shows the number of followers in the informal digital platform of organizations
involved in financial education development. The information posted by the organizations was
suggested to be reliable and valid. Firstly, FENetwork has the most followers on Tiktok, with 57
followers, followed by IBFIM, with 29 followers. For YouTube, AKPK has the most subscribers, with
4.78k, followed by INCEIF with 1.67k. Next, AKPK has the most followers on Facebook, with 222k,
while IBFIM has 83k followers. Other than that, UlearnMONEY shows a great number, with 42k
followers on Facebook and 12.4k on Instagram. Then, INCEIF shows a great number of followers on
Twitter with 13.7k, followed by AKPK with 5.4k. Particularly, focusing on informal digital education
platforms offers access to a wide range of information and increases learning opportunities for
people [36]. Additionally, 99 percent of Malaysian Internet users actively participate in social
networks such as YouTube, Facebook, Instagram, Tiktok, and Twitter [1]. Therefore, the authorized
organization that focuses on developing education for finance and Islamic finance still has a lot of
improvement to gain interest using informal social media platforms.
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Table 3
Followers of The Informal Digital Platform of Organizations Involved in The
Development of Financial Education

Tiktok YouTube Facebook Instagram  Twitter

FENetwork 57 119 4868 2655 -
IBFIM 29 553 83k 3242 713
MFPC - 483 6.2k 359 30
AKPK - 4.78k 222k 11.8k 5485
IFSB - 107 1.2k - 420
INCEIF - 1.67k 20k 2930 13.7k
uLearnMONEY - 209 45k 12.4k -

Table 4 and 5 below show the questionnaire distribution results to identify the Malaysian
preferred platform for learning Islamic financial knowledge. The findings show that 71% of
Malaysians never used a formal digital platform to learn Islamic financial knowledge. Furthermore,
only 1 to 6 percent admitted to having never read, watched, or seen Islamic financial education in
the informal digital platform listed for this study. In conclusion, Malaysians prefer to learn Islamic
financial knowledge using informal digital platforms rather than formal digital ones. The finding
supports a previous study that suggested informal digital platforms for education attracted individual
interest in learning [37, 38]. After all, using informal digital platforms gives the user opportunities to
harness the power of the network and connectedness to seek relevant expertise that makes it
enjoyable [35]. However, this study only identifies the frequency statistics of Malaysians to learn
about Islamic financial knowledge using digital platforms. Given this, the data result might be
influenced by other aspects, such as the acceptance factor for the education digital platform [39].

Table 4
Statistics on formal platform used for Islamic financial knowledge
Question Iltems Percentage (%)
Have you ever used any of these ulearnMONEY 2
platforms to learn Islamic finance?  Jump2invest 2
Be in POWER (AKPK) 9
MICRA (INCEIF) 3
FIS E-Learning IFSB 4
Digital Learning IBFIM 8
Never 71
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Table 5
Statistics on informal platform used for Islamic financial knowledge
Questions Iltems Percentage (%)
Have you read on any these social TikTok 18
media sharing explanations Facebook 18
regarding Islamic financial Instagram 20
knowledge? Twitter 25
Youtube 18
Never 1
Have you watched content on these TikTok 22
social media sharing explanations Facebook 16
regarding Islamic financial Instagram 17
knowledge? Twitter 16
Youtube 24
Never 6
Have you seen information on any TikTok 21
of these social media sharing Facebook 17
explanations regarding Islamic Instagram 20
financial knowledge? Twitter 21
Youtube 19
Never 3

Evidently, there are several options to learn finance and Islamic finance using digital platforms,
formal or informal. Furthermore, the formal digital platform specifically developed to provide
financial and Islamic financial education did not gain much interest from Malaysians. In contrast,
informal digital platforms with no purpose related to financial education can gain a lot of interest and
be more preferred by Malaysians. However, education using digital platforms is a new trend in
Malaysia that accelerated during the COVID-19 pandemic [40]. According to Lee et al., [41] informal
digital platforms for education have effectively provided a lot of relevant information that increases
user learning outcomes.

Moreover, an informal digital platform can effectively increase learners’ satisfaction with the
knowledge, improve their learning and writing ability, and foster learners’ interaction [42]. The
informal digital platform has unique and powerful attributes for learning and facilitates the social
construction of knowledge [35]. Furthermore, informal digital platforms significantly influenced
people's awareness of Islamic finance [43]. Despite this, a concern arises: education for Islamic
financial using informal digital platforms may be exposed to scams and fraud risks. The fast growth
of social media platforms has facilitated the spread of misinformation [44]. It can be argued that a
lot of content is shared about finances; however, there is no policy to validate the reliability of this
spread information. According to Khan et al.,, [45], informal digital platforms may provide
information without authenticating the source, which can have long-term implications on an
individual’s financial decisions. Therefore, it was suggested that stronger regulation control is needed
to prevent fraud, especially in Islamic finance.

5. Conclusion
The findings of this study contribute significantly to our understanding of Islamic financial
education in Malaysia. Through meticulous investigation and analysis, this study provides valuable

insight into available digital platforms to learn about financial and Islamic financial knowledge. This
study also classified these platforms into two categories. After all, several digital platform options
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exist (formal and informal) to learn about Islamic financial knowledge. This study found that
Malaysians are mostly influenced by individuals in informal digital platforms to learn about finance
and Islamic finance. Malaysia was also found to prefer informal digital platforms rather than formal
digital platforms for Islamic financial education. We anticipate that this work will inspire other
researchers, policymakers, and stakeholders to build upon our discoveries, fostering a greater
understanding of the development of digital education in Islamic finance. This study only focuses on
the available digital platforms for Islamic financial knowledge and the frequency percentage of
Malaysians use to learn Islamic financial knowledge using formal or informal digital platforms. It was
suggested that other aspects might influence the frequency of Malaysian use. For future reference,
the study should focus on the factors influencing users to choose between the available platforms as
their preferred platforms to learn about Islamic financial knowledge.

Acknowledgement
This research work is supported by the Fundamental Research Grant Scheme by the Ministry of
Higher Education (FRGS/1/2020/5501/USIM/02/1).

References

[1] Department of Statistics Malaysia: Ict Use and Access By Individuals and Households Survey Report 2021. (2021)

[2] Tulinayo, Fiona P., Peter Ssentume, and Rovincer Najjuma. "Digital technologies in resource constrained higher
institutions of learning: a study on students’ acceptance and usability." International Journal of Educational
Technology in Higher Education 15, no. 1 (2018): 1-19. https://doi.org/10.1186/s41239-018-0117-y

[3] Escueta, Maya, Vincent Quan, Andre Joshua Nickow, and Philip Oreopoulos. "Education technology: An evidence-
based review." (2017). https://doi.org/10.3386/w23744

[4]  Yusof, Rosylin Mohd, and M. Shabri Abd. Majid. "Towards an Islamic international financial hub: the role of Islamic
capital market in Malaysia." International Journal of Islamic and Middle Eastern Finance and Management 1, no. 4
(2008): 313-329. https://doi.org/10.1108/17538390810919628

[51  Rudnyckyj, Daromir. "Islamic finance and the afterlives of development in Malaysia." PoLAR: Political and Legal
Anthropology Review 37, no. 1(2014): 69-88. https://doi.org/10.1111/plar.12051

[6] Noor, Mohd Nazri Mohd, Mohammad Noorizzuddin Bin Nooh, Asmaddy Haris, Muhammad Ridhwan Bin Ab Aziz,
Azrul Azlan Bin Iskandar Mirza, Joni Tamkin Bin Borhan, and Patmawati Binti Ibrahim. "Malaysia Islamic Finance
Global Hub: A Comparative Study towards the Assessment Bodies in Reporting Global Hub Countries." International
Journal of Business and Social Science (2014).

[71  Zirek, Duygu, Fusun Celebi Boz, and M. Kabir Hassan. "The Islamic banking and economic growth nexus: a panel
VAR analysis for Organization of Islamic Cooperation (OIC) countries." Journal of Economic Cooperation and
Development 37, no. 1 (2016): 69-100.

[8] Abdullah, Mohamad Azmi, Siti Nur Agilah Ab Wahab, Salehudin Sabar, and Falah Abu. "Factors determining Islamic
financial literacy among undergraduates." Journal of emerging economies and islamic research 5, no. 2 (2017): 67-
76. https://doi.org/10.24191/jeeir.v5i2.8805

[9] Abdullah, Mohamad Azmi, and Alex Anderson. "Islamic financial literacy among bankers in Kuala Lumpur." Journal
of Emerging Economies and Islamic Research 3, no. 2 (2015): 79-94. https://doi.org/10.24191/jeeir.v3i2.9061

[10] Abdullah, Roslelawati, and Nordin Hussin. "PERKAHWINAN DAN PERCERAIAN MASYARAKAT MELAYU
TERENGGANU 1950AN-1970AN." Kajian Malaysia: Journal of Malaysian Studies 32, no. 1 (2014).

[11] Abdullah, Rose, A. L. H. A. Razak, and U. I. S. S. Ali. "Exploratory research into Islamic financial literacy in Brunei
Darussalam." Islamic Financial Literacy (2015): 59-83. https://doi.org/10.13140/RG.2.1.4815.1765

[12] Ariffin, Mohd Rahim, Zunaidah Sulong, and Amalina Abdullah. "Students’ perception towards financial literacy and
saving behavior." World Applied Sciences Journal 35, no. 10 (2017): 2194-2201.

[13] Biplob, Hossain, and Md Faruk Abdullah. "The importance of islamic financial literacy for muslims: a general
review." Islam & Civilisational Renewal 10, no. 1 (2019).

[14] Malaysian Communications and Multimedia Commission: Internet Users Survey. (2020)

[15] Sapir, Ana Shakirah Md, and Zainul Abidin Abdul Halim. "ANALISIS PEMAHAMAN KEWANGAN DALAM KALANGAN
MAHASISWA AKADEMI PENGAJIAN ISLAM UNIVERSITI MALAYA: Financial Understanding Analysis among Academy
of Islamic Studies’ Undergraduates in University of Malaya." Jurnal Syariah 28, no. 2 (2020): 189-262.
https://doi.org/10.22452/js.vol28n02.3

26



Semarak International Journal of Islamic Studies and Culture
Volume 2, Issue 1 (2024) 18-28

(16]

(17]

(18]

(19]

(20]

[21]

[22]
(23]
[24]
(25]

(26]

(27]

(28]

[29]

(30]

(31]
(32]
(33]
(34]

(35]

(36]

(37]

(38]

Ganesan, Yuvaraj, Anwar Bin Allah Pitchay, and Mohd Aliff Mohd Nasser. "Does intention influence the financial
literacy of depositors of Islamic banking? A case of Malaysia." International Journal of Social Economics 47, no. 5
(2020): 675-690. https://doi.org/10.1108/1JSE-01-2019-0011

Alim, Nurul Shahirah Syazwani Mohd, and Noorhaslinda Kulub Abdul Rashid. "Financial Literacy and Behaviour
among Universiti Malaysia Terengganu’s Students during the Covid-19 Pandemic." International Journal of
Advances in Social Sciences and Humanities 1, no. 2 (2022): 73-81. (2022). https://doi.org/10.56225/ijassh.v1i2.42
Abdullah, Mohamad Azmi, and Mohd Fauzi Hussin. "Literasi Kewangan Islam: Sorotan Kajian Lepas Dan Kaedah
Pengukuran." Journal of Business Innovation 5, no. 1 (2021): 43.

Pejabat Mufti Wilayah Persekutuan: Irsyad Usul Al-Figh Siri Ke-11 : Perbahasan

Yong, Chen-Chen, Siew-Yong Yew, and Chu-Kok Wee. "Financial knowledge, attitude and behaviour of young
working adults in Malaysia." Institutions and Economies 10, no. 4 (2018).

Potrich, Ani Caroline Grigion, Kelmara Mendes Vieira, and Wesley Mendes-Da-Silva. "Development of a financial
literacy model for university students." Management Research Review 39, no. 3 (2016): 356-376.
https://doi.org/10.1108/MRR-06-2014-0143

Rarick, Charles A., and Thaung Han. "Islamic finance: panacea for the global financial system." Journal of Applied
Business and Economics 11, no. 3 (2010): 27-32.

Lahsasna, Ahcene. "Framework of Islamic financial education and literacy." Journal of Wealth Management &
Financial Planning 3, no. 6 (2016): 1-14.

Financial Education Network: National Strategy for Financial Literacy 2019-2023. Strategy. (2019)

Amir, Muhammad Fakhri. "Islamic Financial Literacy Dan Islamic Financial Behaviour Mahasiswa (Studi
Etnometodologi Terhadap Efektivitas Pembelajaran Manajemen Keuangan Islam)." IQTISHADUNA 12, no. 2 (2021):
234-249. https://doi.org/10.20414/iqtishaduna.v12i2.4326

Widityani, Salma Fadhilah, Taufik Faturohman, Raden Aswin Rahadi, and Yulianti Yulianti. "Do socio-demographic
characteristics and financial literacy matter for selecting Islamic financial products?." Journal of Islamic Monetary
Economics and Finance 6, no. 1 (2020): 51-76. https://doi.org/10.21098/jimf.v6i1.1057

Bank negara Malaysia, Gabungan Persatuan-Persatuan Pengguna Malaysia: Pendidikan kewangan dalam sistem
persekolahan (2021).

Alias, Zuraina, Ruzita Azmi, and Rosylin Mohd Yusof. "The effects of macroeconomics determinants and secured
financing of Islamic Banks on personal insolvency: an empirical investigation on Malaysia." International Journal of
Economics, Management and Accounting 26, no. 2 (2018): 475-497.

Bujang, Siti Dianah Abdul, Ali Selamat, Ondrej Krejcar, Petra Maresova, and Ngoc Thanh Nguyen. "Digital learning
demand for future education 4.0—Case studies at Malaysia education institutions." In Informatics, vol. 7, no. 2, p.
13. MDPI, 2020. https://doi.org/10.3390/informatics7020013

Zeinz, Horst. "Digitalization and Al as Challenges and Chances for Future Teaching and Teacher Education: A
Reflection." Beijing International Review of Education 1, no. 2-3 (2019): 427-442.
https://doi.org/10.1163/25902539-00102011

Decuypere, Mathias, Emiliano Grimaldi, and Paolo Landri. "Introduction: Critical studies of digital education
platforms." Critical Studies in Education 62, no. 1 (2021): 1-16. https://doi.org/10.1080/17508487.2020.1866050
Wewege, Luigi, Jeo Lee, and Michael C. Thomsett. "Disruptions and digital banking trends." Journal of Applied
Finance and Banking 10, no. 6 (2020): 15-56.

Qureshi, Muhammad Imran, Nohman Khan, Hamad Raza, Amina Imran, and Fadillah Ismail. "Digital technologies in
education 4.0. Does it enhance the effectiveness of learning?." (2021). https://doi.org/10.3991/1JIM.V15104.20291
Czerkawski, Betil C. "Blending formal and informal learning networks for online learning." International Review of
Research in Open and Distributed Learning 17, no. 3 (2016): 138-156. https://doi.org/10.19173/irrodl.v17i3.2344
Mpungose, Cedric Bheki. "Are Social Media Sites a Platform for Formal or Informal Learning? Students' Experiences
in Institutions of Higher Education." International Journal of Higher Education9, no. 5 (2020): 300-311.
https://doi.org/10.5430/ijhe.v9n5p300

Kumar, Vikas, and Pooja Nanda. "Social media as a learning tool: A perspective on formal and informal
learning." International Journal of Educational Reform (2022): 10567879221094303.
https://doi.org/10.1177/10567879221094303

Yulita, Intan Nurma, and Yeni Rizka. "Teachers Understanding about Interesting Online Learning Media." REKA
ELKOMIKA: Jurnal Pengabdian kepada Masyarakat 2, no. 1 (2021): 11-18.
https://doi.org/10.26760/rekaelkomika.v2i1.11-18

Almira Salsabila Majid, Clarissa, and Osly Usman. "The Effect of Animated Video Media, Social Media, Mobile
Learning of Students Learning Interest." Osly, The Effect of Animated Video Media, Social Media, Mobile Learning
of Students Learning Interest (January 16, 2021) (2021). https://doi.org/10.2139/ssrn.3767945

27



Semarak International Journal of Islamic Studies and Culture
Volume 2, Issue 1 (2024) 18-28

(39]

(40]

(41]

(42]

(43]

(44]

(45]

Fauziati, Choirunnisak. "Faktor-faktor yang Memengaruhi Penerimaan Mobile Learning Applications
(Apps)(Acceptance Factors of Mobile Learning Applications (Apps))." JURNAL IPTEKKOM Jurnal llmu Pengetahuan
& Teknologi Informasi 22, no. 1 (2020): 45-57.

Nadarajan, Kalaiarasi, Abdul Halim Abdullah, Najua Syuhada Ahmad Alhassora, Nor Hasniza Ibrahim, Johari Surif,
Dayana Farzeeha Ali, Norasykin Mohd Zaid, and Mohd Hilmi Hamzah. "The Effectiveness of a Technology-Based
Isometrical Transformation Flipped Classroom Learning Strategy in Improving Students’ Higher Order Thinking
Skills." IEEE Access 11 (2022): 4155-4172. https://doi.org/https://dx.doi.org/10.24093/awej/covid2.19

Lee, Brian, and Ang Sin Sing. "Social media as an informal learning platform: Case study on adult learning at SIM
University, Singapore." Procedia-Social and Behavioral Sciences 93 (2013): 1158-1161.
https://doi.org/10.1016/j.sbspro.2013.10.007

Ku, Pei-Yi, Yu-Tzu Lin, and Yu-Hsin Tsai. "Social-media-assisted learning: A case study of teaching computer science
on Facebook." International Journal of e-Education, e-Business, e-Management and e-Learning 2,no. 3 (2012): 262-
265.

Lutfi, Lutfi, and Vita Prihatiningrum. "SOCIAL MEDIA, ISLAMIC FINANCIAL LITERACY, AND ISLAMIC BANKING
PRODUCT OWNERSHIP: A MODERATING MODEL." EL DINAR: Jurnal Keuangan dan Perbankan Syariah 11, no. 1
(2023): 35-58. https://doi.org/10.18860/ed.v11i1.17803

Yao, Gang, Xiaojian Hu, Liangcheng Xu, and Zhening Wu. "Using social media information to predict the credit risk
of listed enterprises in the supply chain." Kybernetes 52, no. 11 (2023): 4993-5016. https://doi.org/10.1108/K-12-
2021-1376

Khan, Mohammad Shahfaraz, and Zuhaib Ahmad. "The Effects of Financial Literacy and Social Media on Financial
Behaviour." In Mixed Methods Perspectives on Communication and Social Media Research, pp. 144-164. Routledge,
2022. https://doi.org/10.4324/9781003265887-12

28



