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This study examines the determinants of entrepreneurial intentions among 
hospitality students, focusing on the roles of entrepreneurial attitude, education, 
self-efficacy, and the moderating effect of years of study. Using a quantitative 
approach with 167 respondents analysed via PLS-SEM, the results reveal that 
entrepreneurial education (β = 0.427, p < 0.01), self-efficacy (β = 0.210, p < 0.01), 
and attitude (β = 0.200, p < 0.05) significantly predict entrepreneurial intentions, 
explaining 55.9% of the variance (R² = 0.559). Contrary to expectations, years of 
study did not moderate these relationships (all p > 0.05), suggesting that academic 
progression alone does not enhance entrepreneurial intentions without targeted 
curricular interventions. These findings highlight the importance of integrating 
experiential learning and sustained entrepreneurial training across all academic 
levels in hospitality programs. The study contributes to the literature by validating 
key predictors of entrepreneurial intentions while challenging assumptions about 
the automatic benefits of prolonged education. Practical implications for curriculum 
design and future research directions are discussed. 
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1. Introduction 
 

Entrepreneurship is widely recognized as a key driver of economic growth, regional development, 
and employment generation [25]. Within the hospitality and tourism sector, entrepreneurship 
enables graduates to apply their industry-specific skills to establish innovative ventures, contributing 
to local economic resilience and tourism diversification [37]. In emerging tourism economies such as 
Malaysia, fostering entrepreneurship among hospitality students is particularly important for 
regional development and the creation of place-based employment opportunities. 

Despite growing interest in entrepreneurship education, hospitality graduates exhibit lower rates 
of entrepreneurial activity compared to peers in other fields [54]. This trend prompts further 
investigation into the spatial, institutional, and socio-cultural factors shaping entrepreneurial 
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intentions among hospitality students. Theoretical models such as the Theory of Planned Behaviour 
[44] and the Entrepreneurial Event Model [7] emphasize the role of attitudes, perceived behavioural 
control, and contextual influences in shaping entrepreneurial intentions. Within hospitality 
education, prior studies have examined the impact of self-efficacy, entrepreneurship courses, and 
industry exposure on students’ career aspirations [57]. However, regional and institutional factors 
such as university location, access to industry networks, and local entrepreneurial ecosystems that 
been remain underexplored, despite their potential influence on students’ entrepreneurial 
development. 

This study is particularly timely in light of the post-pandemic economic restructuring that has 
affected the hospitality industry globally. Structural disruptions, labour shortages, and shifting 
consumer behaviours have emphasized the need for adaptability and innovation in hospitality 
entrepreneurship [15]. At the same time, the growing focus on sustainable tourism and digital 
transformation has opened new entrepreneurial opportunities for graduates [42]. In this evolving 
landscape, understanding how educational exposure been measured through students’ years of 
study and how it interacts with entrepreneurial factors is essential to informing curriculum design 
and institutional support strategies. 

Three key challenges hinder the development of entrepreneurial intentions among hospitality 
students. First, limited access to capital presents a significant barrier. High start-up costs and financial 
risks characterize the hospitality sector, yet students often lack access to funding sources, making it 
difficult to pursue viable business ideas [41]. Second, many hospitality students face a gap in 
entrepreneurial competency. Skills such as strategic thinking, innovation, and leadership are crucial, 
but often underdeveloped due to insufficient training and practical exposure in hospitality programs 
[17]. Lastly, emotional maturity that encompassing self-awareness, resilience, and emotional 
regulation is often overlooked. The psychological demands of entrepreneurship can deter students 
lacking the emotional readiness to manage uncertainty and stress [14]. 

Although these issues have been studied in broader entrepreneurship research, there is a clear 
lack of focus on hospitality-specific contexts. Most existing studies fail to address how financial 
constraints, competency development, and emotional preparedness specifically impact 
entrepreneurial intentions among hospitality students in Malaysia. Moreover, few have examined 
how educational progression (e.g., years of study) moderates these relationships. Therefore, this 
study addresses these research gaps by investigating the influence of capital accessibility, 
entrepreneurial competency, and emotional maturity on the entrepreneurial intentions of hospitality 
students, with a focus on how these relationships vary based on students’ academic progression. The 
findings aim to inform higher education policy, improve curriculum design, and support the 
development of entrepreneurial ecosystems aligned with local tourism strategies. 
 
2. Literature Review 
2.1 Entrepreneurial Program 
 

The hospitality industry has long been a vital contributor to economic development and 
employment generation. In recent years, entrepreneurship within this sector has gained prominence 
due to its potential for innovation, diversification, and business creation [40]. The past study that 
focuses on factors influencing entrepreneurial intentions among hospitality students in Haryana, 
India. The finding been motivated by the growing influx of hospitality graduates entering the labour 
market annually, it underscores the need for academic institutions to realign curricula with market 
demands. The findings suggest that both “push” and “pull” factors shape students’ entrepreneurial 
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aspirations, and quality entrepreneurship education could further encourage business ventures in 
this field [35]. 

Historically, entrepreneurship in hospitality dates to ancient times, when individual innkeepers 
and restaurateurs provided lodging and food to travellers. The 19th century marked a turning point 
with the establishment of modern luxury hotels such as the Savoy in London (1889) and the Ritz in 
Paris (1898), introducing innovations like electric lighting and en-suite bathrooms [28]. Entrepreneurs 
such as Richard D’Oyly Carte and César Ritz revolutionized hospitality by setting new standards in 
service and sophistication. The 20th century witnessed the rise of global hotel chains, beginning with 
Conrad Hilton’s first hotel in 1919 and J.W. Marriott’s business expansion from a root beer stand in 
1927. These brands pioneered standardization, consistency, and international reach [23]. Post-World 
War II developments, including franchising models by Holiday Inn and Howard Johnson, further 
accelerated growth and accessibility [26]. In the latter half of the century, niche markets such as 
boutique hotels and eco-tourism emerged, driven by entrepreneurs like Ian Schrager and Steve 
Rubell, who launched Morgans Hotel in 1984. These developments reflected a shift towards 
personalization and sustainability [56]. The 21st century has been defined by digital transformation. 
Online booking platforms, review websites, and the sharing economy exemplified by Airbnb that 
have redefined service delivery and consumer interaction [51]. The COVID-19 pandemic further 
pushed innovation, prompting businesses to adopt digital solutions, contactless services, and health-
conscious practices.  

Despite economic disruptions, entrepreneurial dynamism in hospitality persists, with a growing 
emphasis on technology, wellness, and sustainability. These trends signal a continued evolution of 
the industry, underscoring the importance of adaptive education and innovative leadership in 
shaping its future. 
 
2.2 Entrepreneur Program at UiTM 
 

Entrepreneurship education at universities plays a crucial role in cultivating entrepreneurial skills 
and intentions among students, thereby supporting economic development and employment 
creation. This synthesis explores the influence of such programs at Universiti Teknologi MARA 
(UiTM), focusing on their effectiveness in shaping students' entrepreneurial competencies and 
intentions. Empirical studies have consistently shown that entrepreneurship education enhances 
students' readiness to launch businesses and develop entrepreneurial competencies [36]. 

At UiTM, key determinants of entrepreneurial intention include student attitudes and perceived 
behavioural control, with entrepreneurship education acting as a partial mediator [31]. Attitude 
emerges as the most influential factor, while self-efficacy plays a moderate role [21]. Notably, the 
direct impact of entrepreneurship education on intentions is limited, yet its mediating effect 
underscores its relevance in shaping mindset and behaviour [39]. 

Environmental elements, such as opportunity recognition and perceived social value, also 
significantly influence entrepreneurial intentions among UiTM hospitality students [12]. However, 
challenges persist students report barriers including limited experience, difficulties in finding suitable 
partners, and insufficient information, particularly in entrepreneurship [3]. Beyond intentions, 
entrepreneurship education also contributes to improved business performance among UiTM 
graduates, influenced by curriculum content, relational dynamics, and broader societal support. 

In sum, UiTM's entrepreneurship programs foster a supportive environment for entrepreneurial 
development by enhancing attitudes, competencies, and environmental awareness. Addressing 
structural challenges will be key to further empowering students and strengthening their 
entrepreneurial trajectories. 
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2.3 Entrepreneurial Education and Entrepreneurial Intention 
 

Entrepreneurship education is widely acknowledged as a critical driver of entrepreneurial 
attitudes, particularly among potential and nascent entrepreneurs [2]. Educational initiatives have 
proven effective in expanding the pool of individuals interested in entrepreneurship and encouraging 
those in the early stages of venture creation [34]. Entrepreneurial intention act as the dependent 
variable in this context can be refers to an individual's willingness to start a business. This intention 
is shaped by a range of factors, including entrepreneurship education, personal attitudes, perceived 
behavioural control, and prevailing social norms [43]. A growing body of empirical research affirms a 
significant positive relationship between entrepreneurship education and entrepreneurial intentions 
[53]. These findings are further supported by studies demonstrating how exposure to 
entrepreneurship education enhances university students’ inclination toward business creation by 
[32]. 
 
H1: There is a significant relationship between entrepreneurial education and entrepreneurial 
intention. 
 
2.4 Entrepreneurial Self-Efficacy and Entrepreneurial Intention 
 

Entrepreneurial self-efficacy refers to an individual's confidence in their capability to initiate and 
manage a business venture. This construct is shaped by factors such as entrepreneurship education, 
personal attitudes, perceived behavioural control, and social norms [8]. Closely linked to this is 
entrepreneurial intention as the dependent variable, which denotes an individual’s willingness to 
engage in entrepreneurial activity. A substantial body of research indicates a significant positive 
relationship between entrepreneurial self-efficacy and entrepreneurial intention [55]. Empirical 
studies confirm that individuals with higher entrepreneurial self-efficacy are more likely to exhibit 
stronger entrepreneurial intentions, particularly among university students [5]. These findings 
highlight the importance of fostering self-belief in entrepreneurship education as a mechanism to 
inspire future entrepreneurs. 
 
H2: There is a significant relationship between entrepreneurial self-efficacy and entrepreneurial 
intention. 
 
2.5 Entrepreneurial Attitude and Entrepreneurial Intention 
 

Entrepreneurial attitude encompasses an individual's willingness to take risks, embrace 
innovation, and maintain a positive orientation toward entrepreneurial activity. This attitude is 
shaped by personal beliefs, perceived behavioural control, and social norms [48]. Entrepreneurial 
intention as the dependent variable can be referred to the individual’s readiness to establish a 
business and is similarly influenced by these underlying factors. Empirical research supports a 
significant positive relationship between entrepreneurial attitude and entrepreneurial intention [22]. 
Individuals who hold a favourable view of entrepreneurship are more inclined to pursue 
entrepreneurial ventures, suggesting that fostering such attitudes is essential in promoting 
entrepreneurial behaviour [48]. 
 
H3: There is a significant relationship between entrepreneurial attitude and entrepreneurial 
intention. 
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2.6 Years of Study Moderate the Relationship towards Entrepreneurial Intention 
 

Years of study may significantly moderate the relationship between entrepreneurial attitude, 
entrepreneurial self-efficacy, and entrepreneurship education on students’ entrepreneurial 
intentions. As students advance in their academic journey, they are likely to acquire more knowledge, 
practical exposure, and self-confidence, which can enhance the strength of these relationships. 
Several studies suggest that students in higher years of study exhibit stronger entrepreneurial 
intentions due to increased awareness of business opportunities, better-developed cognitive skills, 
and greater confidence in applying entrepreneurial competencies [22]. Entrepreneurial attitude, 
when combined with years of study, may have a compounded effect, as prolonged academic 
engagement often cultivates a more positive and informed view of entrepreneurship [49]. Similarly, 
entrepreneurial self-efficacy tends to grow over time through accumulated learning and classroom 
experiences, enabling students in later years to better visualize and pursue entrepreneurial paths [6]. 
Furthermore, the impact of entrepreneurship education is likely to be more pronounced among 
senior students, who are better able to contextualize and apply entrepreneurial concepts and are 
more attuned to real-world business challenges [3]. Therefore, years of study can act as a critical 
moderator by influencing the degree to which entrepreneurial mindset and education translate into 
intention. This highlights the importance of curriculum continuity and the timing of educational 
interventions to maximize their impact on entrepreneurial development. 
 
H4: Years of study moderate the relationship between Entrepreneurial Attitudes, Self-Efficiency and 
Education towards Entrepreneurial Intentions 
 
2.7 Research Framework 
 
Thus, from the above discussion, the conceptual model that integrates Entrepreneurial Attitudes, 
Entrepreneurial Self-efficacy, Entrepreneurial Educations and evaluation of their direct effects on 
Entrepreneurial Intentions. Additionally, it investigates the moderating role of years of study among 
students towards relationship. Furthermore, the table oh hypothesis also will be present below. 
 

 
 

Fig. 1 Research framework 
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Table 1 
Hypothesis table 

H1 There is a significant relationship between entrepreneurial 
attitude and entrepreneurial intention. 

H2 There is a significant relationship between entrepreneurial 
education and entrepreneurial intention. 

H3 There is a significant relationship between entrepreneurial 
self-efficacy and entrepreneurial intention. 

H4 Years of study moderate the relationship between 
Entrepreneurial Attitudes, Self-Efficiency and Education 
towards Entrepreneurial Intentions 

 
3. Methodology 
 

This research adopted a quantitative methodology, which enables the systematic collection of data from 
a large number of respondents and is particularly suitable for examining attitudes, experiences, and 
demographic trends. Grounded in hypothesis testing, the quantitative approach emphasizes empirical analysis 
through quantifiable data. The study took a descriptive form, allowing for the structured examination of 
patterns and relationships among variables to enhance understanding of their interactions. Data were 
gathered using online surveys and standardized questionnaires, conducted in a natural setting with minimal 
researcher involvement. Given that data collection occurred at a single point in time, a cross-sectional research 
design was employed, with individual respondents serving as the unit of analysis. According to Ghanad [16], 
quantitative methods are effective in obtaining factual, generalizable results through statistical analysis, 
making them ideal for studies aimed at identifying variable relationships. 

The research was carried out at Universiti Teknologi MARA (UiTM) Puncak Alam, Malaysia. This location 
was chosen because of its dense student population, aligning with the study’s primary focus on student 
behaviour related to entrepreneurial intention. Moreover, university students are often considered an 
appropriate target group for research involving consumer behaviour, decision-making, and technology 
adoption, making them a relevant population for this study.  A non-probability convenience sampling 
technique was employed due to limitations in time, accessibility, and financial resources. This approach is 
particularly suitable when a complete sampling frame is unavailable and swift data collection is necessary. 
Based on G*Power analysis, a minimum sample size of 119 respondents was identified as sufficient. 
Ultimately, 167 valid responses were obtained, exceeding the required threshold for conducting Partial Least 
Squares Structural Equation Modelling (PLS-SEM). The final sample size was considered adequate to ensure 
the reliability and validity of the statistical analysis. 

 
Fig. 2. Sample size calculation using G*Power 
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The study's instrument comprises five sections, with all constructs measured on a 5-point Likert 
scale (1 = strongly disagree, 5 = strongly agree), except for general questions formatted as Yes/No. 
Section A collects demographic data (gender, age, years of study, and current business involvement), 
developed by the researchers. All of the other sections within the construct were adapted and 
adopted by prior study as mentioned in Table 2. 
 

 Table 2 
 Instrumentation of the study 

Section Variable Item Source 
A Demographic background 4 Researcher 
B Entrepreneurial Education 8 [48] 
C Entrepreneurial Self-Efficacy 8 [13] 

D Entrepreneurial Attitude 5 [29] 
E Entrepreneurial Intention 9 [33] 

 
Table 2 Indicate the instrumentation that been used 
 

The research instrument was tested for reliability using Cronbach’s Alpha, and all constructs 
exceeded the acceptable threshold of 0.70. As been stated by [47] the most appropriate alpha value 
for this investigation was considered to fall between .70 and .90. Additionally, construct validity was 
assessed through convergent validity and discriminant validity using SmartPLS 4.1.0, ensuring the 
soundness of the measurement model [19]. Data were analysed using SPSS for descriptive statistics 
and PLS-SEM for model testing. The analysis involved two stages. First, measurement Model 
Assessment (indicator reliability, AVE, CR, HTMT). Second, structural Model Assessment (path 
coefficients, R² values, moderating effects) to assessed first and second research objectives. 
 

 Table 3 
 Instrumentation of the study 

Questionnaire Items Cronbach’s Alpha 
Section B: Entrepreneurial Education 8 .764 
Section C: Entrepreneurial Self-Efficacy 6 .879 
Section D: Entrepreneurial Attitude 5 .828 
Section E: Entrepreneurial Intention 9 .949 

 
Table 3 shows reliability coefficients for each section of the questionnaire 
 
4. Result 
 

This study investigates factors influencing entrepreneurial intentions among UiTM Puncak Alam 
students. A survey of 167 respondents revealed that 73.1% were female, while 26.9% were male. The 
majority (51.5%) were aged 22 years or younger, followed by 23 (18.6%), 24 (13.2%), and 25+ years 
(16.8%). Third-year students constituted the largest group (35.9%), with 19.2% currently running a 
business. Findings suggest varying entrepreneurial engagement across demographics, providing 
insights for academic and industry stakeholders. 
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 Table 4 
 Demographics profile 
Variable Categories Frequency Percent (%) 
Gender Male 

Female 
45 

122 
26.9 
73.1 

Age 22 years old and below 
23 years old 
24 years old 
25 years old and above 

86 
31 
22 
28 

51.5 
18.6 
13.2 
16.8 

Years of study  First year 
Second year 
Third year 

57 
50 
60 

34.1 
29.9 
35.9 

Currently running a 
business 

Yes 
No 

32 
135 

19.2 
80.8 

 
Table 4 show demographics profile of respondents UiTM Puncak Alam Students 
 
4.1 Construct Reliability and Validity 
 

The assessment follows the criteria of [11] to ensure reliability and validity. Indicators should load 
strongly (>0.70) on their latent constructs, while loadings below 0.40 must be discarded [11]. 
Loadings between 0.40 and 0.70 may be retained, particularly in social sciences, contingent on the 
average variance extracted (AVE) [10]. Out of 21 indicators, one item (Ent_A4, loading = 0.110) was 
removed for falling below the 0.40 threshold. Four additional items (Ent_E2, Ent_E5, Ent_E6, Ent_E8) 
were excluded due to loadings between 0.40–0.70 and an AVE below 0.50. One item (Ent_S1, loading 
= 0.669) was retained as the AVE remained above 0.50. 

All constructs demonstrated acceptable reliability, with Cronbach’s alpha values exceeding 0.7, 
except for Entrepreneurial Education (α = 0.694). This slightly lower value can be attributed to the 
limited number of items (four) in the construct after item been deleted to obtain reliable AVE value, 
as Cronbach’s alpha tends to underestimate reliability with fewer indicators [24]. However, the 
construct’s composite reliability (rho_c = 0.815) and AVE (0.527) exceeded thresholds (rho_c > 0.7, 
AVE > 0.5), confirming internal consistency and convergent validity [19,45]. 

Recent literature highlights that Cronbach’s alpha, while widely used, has limitations due to its 
dependence on item count and tau-equivalence assumptions [11]. As such, composite reliability (CR) 
and average variance extracted (AVE) are now preferred for assessing construct validity [1]. Although 
the Entrepreneurial Education construct had a marginally lower Cronbach’s alpha (α = 0.694), its 
strong composite reliability (CR = 0.815) and AVE (0.527) confirm adequate reliability and convergent 
validity, supporting its inclusion in further analysis. Full metrics are presented in Table 5. 
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Table 5 
Item loadings, reliability and convergent validity 

 λ α CR (rho_c) AVE 

Entrepreneurial Attitude  0.830 0.886 0.661 

Ent_A1 0.869    
Ent_A2 0.815    
Ent_A3 0.769    
Ent_A5 0.798    

Entrepreneurial Education  0.694 0.815 0.527 

Ent_E1 0.799    
Ent_E3 0.785    
Ent_E4 0.721    
Ent_E7 0.579    

Entrepreneurial Self-Efficiency  0.808 0.909 0.627 

Ent_S1 0.669    
Ent_S2 0.717    
Ent_S3 0.813    
Ent_S4 0.842    
Ent_S5 0.856    
Ent_S6 0.836    

Entrepreneurial Intentions  0.949 0.957 0.712 

Ent_I1 0.799    
Ent_I2 0.777    
Ent_I3 0.816    
Ent_I4 0.781    
Ent_I5 0.875    
Ent_I6 0.860    
Ent_I7 0.909    
Ent_I8 0.883    
Ent_I9 0.884    

Years of Study     

YoS 1.0    
Notes: This table displays the measurement model test that was performed in the initial stage. Most 
of the results are compatible with the rule of thumb proposed by [11]. The measurement checks 
show all the variable loadings, alpha coefficient, composite reliability (CR), as well as average variance 
(AVE) respectively. 
 
4.1.1 Discriminant Validity (HTMT) 

 
Table 6 presents the Heterotrait-Monotrait (HTMT) ratio results, which evaluate discriminant 

validity by ensuring constructs measure distinct concepts [11]. Values approaching 1 indicate 
overlapping constructs [46], while significantly lower values confirm distinctiveness. Following 
established thresholds, HTMT < 0.85 was applied for conceptually distinct constructs, and HTMT ≤ 
0.90 for conceptually similar ones [11]. The results confirm robust discriminant validity, supporting 
the model's integrity. 

The HTMT ratio results presented in Table 6 demonstrate adequate discriminant validity among 
the study's constructs. While the entrepreneurial attitude, education, and self-efficacy constructs 
show moderately high correlations (ranging from 0.741 to 0.829), these values remain below the 
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recommended 0.85 threshold, confirming they represent distinct yet related dimensions of 
entrepreneurship. Entrepreneurial intention maintains appropriate discriminant validity with 
correlations between 0.689 and 0.757. Notably, the interaction terms exhibit acceptable 
distinctiveness (ranging from 0.580 to 0.739), despite their inherent interrelated nature as 
multiplicative constructs. The control variable 'Years' shows negligible correlations with core 
constructs (0.048-0.136), verifying its independence. These results collectively support the 
measurement model's validity, with all HTMT values complying with the conservative 0.85 cutoff, 
thereby ensuring each construct captures unique variance while maintaining expected theoretical 
relationships. 
 
Table 6 
HTMT results 

 Ent_Attitude  Ent_Education  Ent_Self-
efficiency  

Ent_intention  Years  Years x 
Ent_Attitude  

Years x 
Ent_Self-
efficiency  

Years x 
Ent_Education  

Ent_Attitude          
Ent_Education  0.741         
Ent_Self-
efficiency  0.801  0.829        

Ent_intention  0.689  0.733  0.757       
Years  0.075  0.136  0.048  0.055      
Years x 
Ent_Attitude  

0.233  0.337  0.233  0.203  0.017     

Years x 
Ent_Self-
efficiency  

0.230  0.210  0.218  0.193  0.041  0.739    

Years x 
Ent_Education  0.298  0.178  0.188  0.117  0.060  0.580  0.655   

Notes: This table displays the results of the HTMT test. This test is mostly used to assess discriminant validity 
within the model. The general rule of practice for this test bases itself on [46] and [11]. 
 
4.2 Assessment within Structural Model 
 

The coefficient of determination (R²) assesses the structural model's quality by indicating the 
proportion of variance in the dependent variable explained by the predictors [4]. In this study, the R² 
value of 0.559 suggests that 55.9% of the variance in Entrepreneurial Intention is explained by 
Entrepreneurial Attitude, Entrepreneurial Education, and Entrepreneurial Self-Efficacy (Table 7).  To 
further evaluate statistical significance, path coefficients were analysed using bootstrapping with 
10,000 subsamples. A large number of subsamples enhances the stability and precision of estimates 
[27], while also yielding narrower and more consistent confidence intervals, particularly beneficial 
for studies with smaller sample sizes [18]. 

All hypothesized relationships were supported. Entrepreneurial education exhibited the 
strongest influence on entrepreneurial intention (β = 0.427, t = 3.180, p = 0.001), followed by 
entrepreneurial self-efficacy (β = 0.210, t = 5.201, p = 0.001) and entrepreneurial attitude (β = 0.200, 
t = 2.222, p = 0.026). These results confirm that individuals who possess favourable attitudes toward 
entrepreneurship, receive entrepreneurial education, and have higher self-efficacy are significantly 
more likely to develop entrepreneurial intentions. The findings underscore the importance of both 
psychological factors (attitude and self-efficacy) and educational interventions in fostering 
entrepreneurial aspirations. 
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Table 6 
Result of the structural model path coefficient (direct relationship) 

Hypotheses Relationship B (slope) SD t-Value P values Decision 
H1 Ent_A → Ent_I 0.200 0.095 2.222* 0.026 Accepted 

H2 Ent_E → Ent_I 0.427 0.063 3.180* 0.001 Accepted 

H3 Ent_S → Ent_I 0.210 0.082 5.201* 0.001 > Accepted 

Notes: This table shows the results of the structural model using PLS version 4. The 𝑅! value is 0.559 and the 
sample size is 167. The signs * denote significance at 5% of confident interval, respectively. 
**Ent_A, Entrepreneurial Attitude; Ent_E, Entrepreneurial Education; Ent_S, Entrepreneurial Self-Efficiency; 
Ent_I, Entrepreneurial Intention. 
 
4.3 Moderation Analysis 

 
To assess the moderating role of Years of Study on the relationships between Entrepreneurial 

Attitude, Education, Self-Efficacy, and Entrepreneurial Intention. The study analysed path 
coefficients, p-values, and effect sizes (f²). Following [20], this study applied revised f² thresholds 
(small = 0.005, medium = 0.02, large = 0.035), which are more suitable for PLS-SEM in social and 
behavioural research, particularly with smaller samples (N = 167). These updated criteria account for 
the exploratory nature of such studies, where even small effects may hold practical significance. 
Cohen’s (1988) traditional benchmarks (0.02, 0.15, 0.35) risk underestimating meaningful 
relationships in limited samples or complex models, making the adjusted thresholds more 
appropriate for interpretation. 

The analysis of H4 revealed no statistically significant moderating effects of Years of Study at the 
conventional p < 0.05 threshold. The interaction between Years of Study and Entrepreneurial 
Attitude showed a negligible effect (β = -0.005, p = 0.953, f² = 0.000), indicating no meaningful 
moderation. Similarly, the interaction with Entrepreneurial Education, while demonstrating a 
medium effect size (f² = 0.012), was non-significant (β = 0.087, p = 0.296). The most notable result 
emerged for Entrepreneurial Self-Efficacy, which approached marginal significance (β = -0.096, p = 
0.076) with a small effect size (f² = 0.007), tentatively suggesting that the positive relationship 
between self-efficacy and entrepreneurial intentions might weaken slightly with additional years of 
study. However, given that all effects failed to reach standard significance levels and exhibited small-
to-medium practical effect sizes (per Hair et al.'s 2016 revised thresholds), this study conclude that 
Years of Study does not serve as a substantively meaningful moderator in this model. The marginally 
significant self-efficacy finding may warrant further investigation in larger samples but should be 
interpreted with caution in the current study. As all there indicator Entrepreneurial Attitude, 
Entrepreneurial Education and Entrepreneurial Self-Efficiency still remain significant positive either 
with moderation effect and without moderations effect has been illustrated in Figure 3 and Figure 4. 

Furthermore, since all moderations hypothesized had been rejected, there is no further simple 
slope analysis to demonstrate the degree of the moderation effect strength in figure. On Figure 3 and 
Figure 4 illustrates the structural model with and without moderation effect. 
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 Table 7 
 Moderation analysis result 

 
 
 
 
 

H4 
 
 
 
 
 

 Β (slope) (P-
Value) t-Value 𝒇𝟐 (Effect 

Size) 
Effect 

Strength 

 
Decision 

Years x Ent_A > Ent_I -0.005 
(0.953) 0.059 0.000 

 
Small Rejected 

Years x Ent_E > Ent_I 0.087 
(0.296) 1.773* 0.012 

 
Medium 

 
Rejected 

Years x Ent_S > Ent_I -0.096 
(0.076) 1.045 0.007 Small Rejected 

Notes: The signs * denote significance at 5% of confident interval, respectively 

**Ent_A, Entrepreneurial Attitude; Ent_E, Entrepreneurial Education; Ent_S, Entrepreneurial Self-Efficiency; 
Ent_I, Entrepreneurial Intention. 
**The 𝑓!values in this study are 0.005, 0.02, and 0.035 were used to define small, medium, and large effects, 
respectively. 

 
Fig. 3. Illustrated the structural model of path coefficients 

 
Notes: The values that been showed in the figures path coefficients (P-Value) and 𝑅!. The figure showed the 
value if moderation effect been applied. 
 

 
Fig. 4. Illustrated the structural model of path coefficients 
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Notes: The values that been showed in the figures path coefficients (P-Value) and 𝑅!. The figure showed the 
value if moderation effect not been applied. 
 
All three hypotheses (H1, H2, H3) are being supported, meanwhile H4 been rejected. 
 
4.4 Results and Hypotheses Summary 
 
Table 8 
Summary of hypotheses testing 

Hypothesis(s)  Result 
H1 There is a significant relationship between entrepreneurial attitude 

and entrepreneurial intention. 
ACCEPTED 

H2 There is a significant relationship between entrepreneurial education 
and entrepreneurial intention. 

ACCEPTED 

H3 There is a significant relationship between entrepreneurial self-efficacy 
and entrepreneurial intention. 

ACCEPTED 

H4 Years of study moderate the relationship between Entrepreneurial 
Attitudes, Self-Efficiency and Education towards Entrepreneurial 

Intentions 

REJECTED 

 
Table 9 
Summary of research objectives 

RO1 To examine the relationship between 
Entrepreneurial Attitude, Entrepreneurial 
Education, Entrepreneurial Self-Efficiency 

towards Entrepreneurial Intentions among 
students 

Entrepreneurial 
Attitude 

Significant Positive 

Entrepreneurial 
Education 

Significant Positive 

Entrepreneurial Self-
Efficiency 

Significant Positive 

RO3 To investigate the moderating effect of Years 
of Study on the relationships Entrepreneurial 

Attitude, Entrepreneurial Education, 
Entrepreneurial Self-Efficiency towards 

Entrepreneurial Intentions among students 

Years x Ent_A > Ent_I Significantly Negative 
Moderation Effect 

Years x Ent_E > Ent_I Insignificant Negative 
Moderation Effect 

Years x Ent_S > Ent_I Significantly Positive 
Moderation Effect 

 
Notes: **Ent_A, Entrepreneurial Attitude; Ent_E, Entrepreneurial Education; Ent_S, Entrepreneurial Self-
Efficiency; Ent_I, Entrepreneurial Intention. 
 
5. Discussion 
 

The findings of this study both align with and diverge from previous research in important ways. 
The significant positive relationships between entrepreneurial attitude, education, self-efficacy and 
intentions (H1-H3) strongly support established theories like the Theory of Planned Behaviour and 
prior empirical work [22,48], confirming these as universal drivers of entrepreneurial intentions 
across different student populations. However, the failure to find significant moderating effects of 
years of study (H4) contrasts with literature suggesting academic progression strengthens these 
relationships [3,49]. This divergence may reflect unique aspects of the UiTM hospitality program 
context, such as curriculum design that front-loads key entrepreneurial content or insufficient 
advanced-year experiential learning opportunities. The marginally significant weakening effect of 
years of study on the self-efficacy-intention relationship (β = -0.096, p = 0.076) is particularly 
noteworthy, potentially indicating diminishing returns of classroom-based entrepreneurship 
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education over time without complementary practical experiences. These results suggest that while 
core psychological and educational factors consistently influence intentions, institutional and 
program-specific factors may substantially alter how academic progression impacts these 
relationships. The study highlights the need for context-sensitive approaches in entrepreneurship 
education, particularly in hospitality programs where industry-specific challenges may require 
tailored interventions at different academic stages. Future research should explore these moderation 
effects through longitudinal designs and mixed methods to better understand the complex interplay 
between academic progression and entrepreneurial development in specialized fields like hospitality 
management. 
 
6. Conclusion  
 

This study confirms that entrepreneurial attitude, education, and self-efficacy significantly predict 
entrepreneurial intentions among hospitality students, with education showing the strongest 
influence. However, years of study did not moderate these relationships as hypothesized, suggesting 
academic progression alone may not enhance entrepreneurial intentions without targeted 
interventions. The findings highlight the need for experiential learning components in advanced 
curricula to sustain student engagement. For educators and policymakers, these results emphasize 
that structured entrepreneurship programs should combine foundational coursework with practical 
applications across all academic levels. This research contributes to understanding how hospitality 
education can effectively foster entrepreneurial mindsets, while calling for further investigation into 
curriculum design and longitudinal development of entrepreneurial competencies. 
 
Acknowledgements 
This work is supported by Universiti Teknologi MARA (UiTM) Research Grant [600-TNCPI 5/3/DDF 
(FPHP) (003/2022)]. 
 
References  
[1] Adepoju, Adeyemi, and Adebola Adeniji. "Technology acceptance of E-banking services in an unnatural 

environment." SEISENSE Journal of Management 3, no. 3 (2020): 34-50. https://doi.org/10.33215/sjom.v3i3.336   
[2] Adeel, Shahzada, Ana Dias Daniel, and Anabela Botelho. "The effect of entrepreneurship education on the 

determinants of entrepreneurial behaviour among higher education students: A multi-group analysis." Journal of 
Innovation & Knowledge 8, no. 1 (2023): 100324. https://doi.org/10.1016/j.jik.2023.100324   

[3] Al-Fattal, Anas. "Entrepreneurial aspirations and challenges among business students: A qualitative 
study." Administrative Sciences 14, no. 5 (2024): 101. https://doi.org/10.3390/admsci14050101   

[4] Al-Mekhlafi, Al-Baraa Abdulrahman, Ahmad Shahrul Nizam Isha, Nicholas Chileshe, Mohammed Abdulrab, Ahmed 
Farouk Kineber, and Muhammad Ajmal. "Impact of safety culture implementation on driving performance among 
oil and gas tanker drivers: a partial least squares structural equation modelling (PLS-SEM) 
approach." Sustainability 13, no. 16 (2021): 8886. https://doi.org/10.3390/su13168886  

[5] Al-Tekreeti, Tabarek, Mohammad Al Khasawneh, and Ala'Omar Dandis. "Factors affecting entrepreneurial 
intentions among students in higher education institutions." International Journal of Educational Management 38, 
no. 1 (2024): 115-135.https://doi.org/10.1108/ijem-09-2023-0470   

[6] Alves, José, and Wenjing Yang. "Cognitive mechanisms in entrepreneurship competence: Its implication for open 
innovation." Journal of Open Innovation: Technology, Market, and Complexity 8, no. 2 (2022): 
65.https://doi.org/10.3390/joitmc8020065   

[7] Ambad, Sylvia Nabila Azwa, and Ahmad Rafiki. "The roles of vocational interest and entrepreneurial event model 
in agropreneurship intention." Journal of Entrepreneurship in Emerging Economies 17, no. 2 (2025): 394-417. 
https://doi.org/10.1108/jeee-12-2023-0516   

[8] Baba, Ricardo, William Keling, and Ching Seng Yap. "The effect of subjective norms, attitude and start-up capital on 
the entrepreneurial intention of the Indigenous people in Malaysia." Journal of Enterprising Communities: People 
and Places in the Global Economy (2025). https://doi.org/10.1108/jec-05-2024-0100   

https://doi.org/10.33215/sjom.v3i3.336
https://doi.org/10.1016/j.jik.2023.100324
https://doi.org/10.3390/admsci14050101
https://doi.org/10.3390/su13168886
https://doi.org/10.1108/ijem-09-2023-0470
https://doi.org/10.3390/joitmc8020065
https://doi.org/10.1108/jeee-12-2023-0516
https://doi.org/10.1108/jec-05-2024-0100


Semarak International Journal of Future Tourism and Hospitality Management  
Volume 3, Issue 1 (2025) 1-17 

 

15 
 

[9] Chang, Frances YM, Muhammad Aftab Alam, and Murray Taylor. "The mediating and moderating roles of 
entrepreneurship education in the perceived acquisition of entrepreneurial learning and knowledge." Journal of 
Innovation & Knowledge 10, no. 1 (2025): 100645. https://doi.org/10.1016/j.jik.2024.100645   

[10] Cheah, Jun-Hwa, Suzanne Amaro, and José L. Roldán. "Multigroup analysis of more than two groups in PLS-SEM: A 
review, illustration, and recommendations." Journal of Business Research 156 (2023): 
113539.https://doi.org/10.1016/j.jbusres.2022.113539   

[11] Cheung, Gordon W., Helena D. Cooper-Thomas, Rebecca S. Lau, and Linda C. Wang. "Reporting reliability, 
convergent and discriminant validity with structural equation modeling: A review and best-practice 
recommendations." Asia pacific journal of management 41, no. 2 (2024): 745-783. 

[12] del Brío González, Jesús Ángel, María Mitre Aranda, and Virginia Barba-Sánchez. "Environmental awareness and 
the entrepreneurial intention in university students: Direct and mediating effects." The International Journal of 
Management Education 20, no. 3 (2022): 100719. https://doi.org/10.1016/j.ijme.2022.100719   

[13] Díaz, Eduardo R. "Evidence of validity and reliability of the entrepreneurial self-efficacy scale." Latin American 
Business Review 23, no. 2 (2022): 127-140. https://doi.org/10.1080/10978526.2021.1911663   

[14] Dimov, Dimo, and Joseph Pistrui. "Dynamics of entrepreneurial well-being: Insights from computational 
theory." Journal of Business Research 172 (2024): 114427. https://doi.org/10.1016/j.jbusres.2023.114427   

[15] El-Said, Osman Ahmed, Sayed Elhoushy, Michael Smith, and Marwa Youssif. "Crisis-driven innovation in hospitality: 
how do international hotel chains innovate to recover from a global crisis?." International Journal of Hospitality 
Management 120 (2024): 103758. https://doi.org/10.1016/j.ijhm.2024.103758   

[16] Ghanad, Anahita. "An overview of quantitative research methods." International journal of multidisciplinary 
research and analysis 6, no. 08 (2023): 3794-3803. https://doi.org/10.47191/ijmra/v6-i8-52   

[17] Ghani, Bilqees, Muhammad Zada, Khalid Rasheed Memon, Rezwan Ullah, Afraseyab Khattak, Heesup Han, Antonio 
Ariza-Montes, and Luis Araya-Castillo. "Challenges and strategies for employee retention in the hospitality industry: 
A review." Sustainability 14, no. 5 (2022): 2885. https://doi.org/10.3390/su14052885 

[18] Gyllstad, Henrik, Stuart McLean, and Jeffrey Stewart. "Using confidence intervals to determine adequate item 
sample sizes for vocabulary tests: An essential but overlooked practice." Language Testing 38, no. 4 (2021): 558-
579. https://doi.org/10.1177/0265532220979562   

[19] Hair Jr, Joseph F., G. Tomas M. Hult, Christian M. Ringle, Marko Sarstedt, Nicholas P. Danks, and Soumya Ray. "An 
introduction to structural equation modeling." In Partial least squares structural equation modeling (PLS-SEM) 
using R: a workbook, pp. 1-29. Cham: Springer International Publishing, 2021.  

[20] Hair, J. F., Jr, Hult, G. T. M., Ringle, C., & Sarstedt, M. (2016). A primer on Partial Least squares Structural Equation 
Modeling (PLS-SEM). SAGE Publications.   

[21] Hameli, Kujtim, and Güven Ordun. "The mediating role of self-efficacy in the relationship between emotional 
intelligence and organizational commitment." European Journal of Management Studies 27, no. 1 (2022): 75-97. 
https://doi.org/10.1108/ejms-05-2021-0033   

[22] Heredia-Carroza, Jesús, Carlos Chavarría-Ortiz, Sebastián López-Estrada, and Thomas Zacharewicz. "How to 
enhance the entrepreneurial intentions of the young population in rural areas: An approach from personal values 
and the socioeconomic environment." European Research on Management and Business Economics 30, no. 3 
(2024): 100261. https://doi.org/10.1016/j.iedeen.2024.100261   

[23] Ho-dac, Linh Maryse, and Maaike Mulder-Nijkamp. "Brands in transition: balancing brand differentiation and 
standardization in sustainable packaging." Sustainability 17, no. 6 (2025): 2381. 
https://doi.org/10.3390/su17062381   

[24] Kahveci, Sercan, Arne C. Bathke, and Jens Blechert. "Reaction-time task reliability is more accurately computed 
with permutation-based split-half correlations than with Cronbach’s alpha." Psychonomic Bulletin & Review 32, no. 
2 (2025): 652-673. https://doi.org/10.3758/s13423-024-02597-y   

[25] Komninos, Dimitrios, Zacharias Dermatis, Athanasios Anastasiou, and Christos Papageorgiou. "The role of 
entrepreneurship in changing the employment rate in the European Union." Journal of the Knowledge Economy 15, 
no. 4 (2024): 18930-18951. https://doi.org/10.1007/s13132-024-01841-z   

[26] Krupskyi, O., Nataliia Stukalo, Nataliya Krasnikova, and Yelina Falko. "Franchising model for expansion of the 
international travel business." Problems and Perspectives in Management 15, Iss. 4 (2017): 230-242. 
https://doi.org/10.21511/ppm.15(4-1).2017.07   

[27]  Lachmann, Jon, Geir Storvik, Florian Frommlet, and Aliaksandr Hubin. "A subsampling approach for Bayesian model 
selection." International Journal of Approximate Reasoning 151 (2022): 33-63.  
https://doi.org/10.1016/j.ijar.2022.08.018   

[28] Lin, Yangpeng, and Yeongbae Choe. "Impact of luxury hotel customer experience on brand love and customer 
citizenship behavior." Sustainability 14, no. 21 (2022): 13899. https://doi.org/10.3390/su142113899   

https://doi.org/10.1016/j.jik.2024.100645
https://doi.org/10.1016/j.jbusres.2022.113539
https://doi.org/10.1016/j.ijme.2022.100719
https://doi.org/10.1080/10978526.2021.1911663
https://doi.org/10.1016/j.jbusres.2023.114427
https://doi.org/10.1016/j.ijhm.2024.103758
https://doi.org/10.47191/ijmra/v6-i8-52
https://doi.org/10.3390/su14052885
https://doi.org/10.1177/0265532220979562
https://doi.org/10.1108/ejms-05-2021-0033
https://doi.org/10.1016/j.iedeen.2024.100261
https://doi.org/10.3390/su17062381
https://doi.org/10.3758/s13423-024-02597-y
https://doi.org/10.1007/s13132-024-01841-z
https://doi.org/10.21511/ppm.15(4-1).2017.07
https://doi.org/10.1016/j.ijar.2022.08.018
https://doi.org/10.3390/su142113899


Semarak International Journal of Future Tourism and Hospitality Management  
Volume 3, Issue 1 (2025) 1-17 

 

16 
 

[29] Liu, S., & Magnaye, R. (2024). Attitude towards entrepreneurship, individual entrepreneurship orientation and 
entrepreneurial self-efficacy among start-ups in China: Basis for entrepreneurial competency framework. 
International Journal of Research Studies in Management, 12(4). https://doi.org/10.5861/ijrsm.2024.1031   

[30] Liu, Zonghua, Ming Zhang, Yulang Guo, Tianping Mao, Shangkun Deng, and Yi Li. "Entrepreneurship education 
stimulates entrepreneurial intention of college students in China: A dual-pathway model." The International Journal 
of Management Education 23, no. 2 (2025): 101107. https://doi.org/10.1016/j.ijme.2024.101107   

[31] Maheshwari, Greeni, and Khanh Linh Kha. "Investigating the relationship between educational support and 
entrepreneurial intention in Vietnam: The mediating role of entrepreneurial self-efficacy in the theory of planned 
behavior." The International Journal of Management Education 20, no. 2 (2022): 100553. 
https://doi.org/10.1016/j.ijme.2021.100553   

[32] Maharana, Narayana, and Suman Kalyan Chaudhury. "Entrepreneurship education and entrepreneurial intent: a 
comparative study of the private and government university students." IIM Ranchi journal of management 
studies 1, no. 2 (2022): 191-208. https://doi.org/10.1108/irjms-09-2021-0118   

[33] Martínez-Gregorio, Sara, and Amparo Oliver. "Measuring entrepreneurship intention in secondary education: 
validation of the Entrepreneurial Intention Questionnaire." Journal of Psychoeducational Assessment 40, no. 4 
(2022): 499-513. https://doi.org/10.1177/07342829211069222   

[34] Martins, José Moleiro, Muhammad Farrukh Shahzad, and Shuo Xu. "Factors influencing entrepreneurial intention 
to initiate new ventures: Evidence from university students." Journal of Innovation and Entrepreneurship 12, no. 1 
(2023): 63.https://doi.org/10.1186/s13731-023-00333-9   

[35] Mujtaba, Ghulam, Siti Nur ‘Atikah Zulkiffli, Siti Falindah Padlee, Wan Norhayati Mohamed, and Najahul Kamilah 
Aminy Sukri. "Impact of Entrepreneurial Inspiration, Awareness, and Skills on University Students’ Entrepreneurial 
Intentions: The Mediating Role of Entrepreneurial Education." Administrative Sciences 15, no. 1 (2025): 15. 
https://doi.org/10.3390/admsci15010015   

[36] Munawar, Sidra, Hummaira Qudsia Yousaf, Muneeb Ahmed, and Sumaira Rehman. "The influence of online 
entrepreneurial education on entrepreneurial success: An empirical study in Pakistan." The International Journal of 
Management Education 21, no. 1 (2023): 100752. https://doi.org/10.1016/j.ijme.2022.100752   

[37] Neupane, Bishnu Prasad, Seweryn Zielinski, and Celene B. Milanes. "Startup Success in Hospitality & Tourism SMEs 
in Emerging Economies: How Innovation and Growth Are Driven by Entrepreneurial Orientation, Networking 
Strategy, Leadership, and Flexibility." Sustainability 17, no. 8 (2025): 3485. https://doi.org/10.3390/su17083485   

[38] Noor, N. H. M., Malek, E. N., Yaacob, M. '., & Omar, N. (2021). Predicting the entrepreneurship intention of 
undergraduate university students in Malaysia: A comparison study. Trends in Undergraduate Research, 4(1), g1-
9. https://doi.org/10.33736/tur.2845.2021   

[39] Otache, Innocent. "The links between entrepreneurial education, self-efficacy, attitude and behaviour: A serial 
mediation model." The International Journal of Management Education 23, no. 2 (2025): 
101146.https://doi.org/10.1016/j.ijme.2025.101146   

[40] Paul, Justin, Ibrahim Alhassan, Nasser Binsaif, and Prakash Singh. "Digital entrepreneurship research: A systematic 
review." Journal of Business Research 156 (2023): 113507. https://doi.org/10.1016/j.jbusres.2022.113507   

[41] Perifanis, Nikolaos-Alexandros, and Fotis Kitsios. "Investigating the influence of artificial intelligence on business 
value in the digital era of strategy: A literature review." Information 14, no. 2 (2023): 85. 
https://doi.org/10.3390/info14020085   

[42] Polukhina, Anna, Marina Sheresheva, Dmitry Napolskikh, and Vladimir Lezhnin. "Digital solutions in tourism as a 
way to boost sustainable development: Evidence from a transition economy." Sustainability 17, no. 3 (2025): 877. 
https://doi.org/10.3390/su17030877   

[43] Porfírio, Jose Antonio, José Augusto Felício, Tiago Carrilho, and Jacinto Jardim. "Promoting entrepreneurial 
intentions from adolescence: The influence of entrepreneurial culture and education." Journal of Business 
Research 156 (2023): 113521. https://doi.org/10.1016/j.jbusres.2022.113521   

[44] Przymuszała, P., Turalska, M., Zielińska-Tomczak, Ł., Chmielewski, A., Cerbin-Koczorowska, M., & Marciniak, R. 
(2024). Theory of Planned Behavior as a theoretical framework for exploring nursing students' intentions for 
interprofessional Collaboration: a Qualitative study. SAGE Open, 14(3). 
https://doi.org/10.1177/21582440241284472   

[45] Raykov, Tenko. "Coefficient alpha and composite reliability with interrelated nonhomogeneous items." Applied 
psychological measurement 22, no. 4 (1998): 375-385. https://doi.org/10.1177/014662169802200407   

[46] Roemer, Ellen, Florian Schuberth, and Jörg Henseler. "HTMT2–an improved criterion for assessing discriminant 
validity in structural equation modeling." Industrial management & data systems 121, no. 12 (2021): 2637-2650.. 
https://doi.org/10.1108/imds-02-2021-0082   

[47] Rönkkö, Mikko, and Eunseong Cho. "An updated guideline for assessing discriminant validity." Organizational 
research methods 25, no. 1 (2022): 6-14. 

https://doi.org/10.5861/ijrsm.2024.1031
https://doi.org/10.1016/j.ijme.2024.101107
https://doi.org/10.1016/j.ijme.2021.100553
https://doi.org/10.1108/irjms-09-2021-0118
https://doi.org/10.1177/07342829211069222
https://doi.org/10.1186/s13731-023-00333-9
https://doi.org/10.3390/admsci15010015
https://doi.org/10.1016/j.ijme.2022.100752
https://doi.org/10.3390/su17083485
https://doi.org/10.33736/tur.2845.2021
https://doi.org/10.1016/j.ijme.2025.101146
https://doi.org/10.1016/j.jbusres.2022.113507
https://doi.org/10.3390/info14020085
https://doi.org/10.3390/su17030877
https://doi.org/10.1016/j.jbusres.2022.113521
https://doi.org/10.1177/21582440241284472
https://doi.org/10.1177/014662169802200407
https://doi.org/10.1108/imds-02-2021-0082


Semarak International Journal of Future Tourism and Hospitality Management  
Volume 3, Issue 1 (2025) 1-17 

 

17 
 

[48] Saoula, Oussama, Amjad Shamim, Munawar Javed Ahmad, and Muhammad Farrukh Abid. "Do entrepreneurial self-
efficacy, entrepreneurial motivation, and family support enhance entrepreneurial intention? The mediating role of 
entrepreneurial education." Asia Pacific Journal of Innovation and Entrepreneurship 17, no. 1 (2023): 20-45. 
https://doi.org/10.1108/apjie-06-2022-0055   

[49] Setiawan, Jenny Lukito, Azilah Kasim, and Elia Ardyan. "Understanding the consumers of entrepreneurial education: 
Self-efficacy and entrepreneurial attitude orientation among youths." Sustainability 14, no. 8 (2022): 4790. 
https://doi.org/10.3390/su14084790   

[50] Shen, Famei, Jie Li, Linyu Li, Xie He, Haorui Li, and Shuai Yang. "Exploring the effect of students’ engagement in 
entrepreneurship competitions on their entrepreneurial intention." The International Journal of Management 
Education 23, no. 2 (2025): 101103. https://doi.org/10.1016/j.ijme.2024.101103   

[51] Tan, Yanan, Guoliang Jiang, Shaheem Sayed Merajuddin, and Fang Zhao. "Analyzing the impact of digital technology 
on consumers’ travel intentions." Journal of Innovation & Knowledge 10, no. 2 (2025): 100685. 
https://doi.org/10.1016/j.jik.2025.100685   

[52] Wardoyo, Cipto, Bagus Shandy Narmaditya, Vika Annisa Qurrata, Yogi Dwi Satrio, and Sheerad Sahid. "Are students 
ready for digital business? Antecedents of entrepreneurial intentions among Indonesian students using a serial 
mediation." Social Sciences & Humanities Open 11 (2025): 101213. https://doi.org/10.1016/j.ssaho.2024.101213   

[53] Wang, Xin-Hai, Xiang You, Hsuan-Po Wang, Bo Wang, Wen-Ya Lai, and Nanguang Su. "The effect of 
entrepreneurship education on entrepreneurial intention: Mediation of entrepreneurial self-efficacy and 
moderating model of psychological capital." Sustainability 15, no. 3 (2023): 2562. 
https://doi.org/10.3390/su15032562   

[54] Xanthopoulou, Panagiota, and Alexandros Sahinidis. "Exploring the Impact of Entrepreneurship Education on Social 
Entrepreneurial Intentions: A Diary Study of Tourism Students." Administrative Sciences 15, no. 3 (2025): 111. 
https://doi.org/10.3390/admsci15030111   

[55] Xuan, Mu, and Liu Yankai. "The influence of entrepreneurial role model on entrepreneurial intention: a cross-level 
investigation." Asia Pacific Journal of Innovation and Entrepreneurship 19, no. 2 (2025): 102-127. 
https://doi.org/10.1108/apjie-04-2024-0064   

[56] Zdravkova, Katerina. "Personalized education for sustainable development." Sustainability 15, no. 8 (2023): 6901. 
https://doi.org/10.3390/su15086901   

[57] Zhang, Hong-xin, and Hongxia Chen. "Entrepreneurship education and entrepreneurial intention among tourism 
and hotel management students: The mediating role of entrepreneurial self-efficacy and the moderating role of 
grit." Sage Open 14, no. 2 (2024): 21582440241249119. https://doi.org/10.1177/21582440241249119 

 
 

https://doi.org/10.1108/apjie-06-2022-0055
https://doi.org/10.3390/su14084790
https://doi.org/10.1016/j.ijme.2024.101103
https://doi.org/10.1016/j.jik.2025.100685
https://doi.org/10.1016/j.ssaho.2024.101213
https://doi.org/10.3390/su15032562
https://doi.org/10.3390/admsci15030111
https://doi.org/10.1108/apjie-04-2024-0064
https://doi.org/10.3390/su15086901
https://doi.org/10.3390/su15086901

